problems are a little different from those in buying food
or clothing. Cosmetics and soaps are frequently made of
about the same materials no matter what the brands or
names. Differences in coloring or perfume or advertis-
ing that stresses some one feature makes different kinds
seem different. Of course there are some real differences.
That is one reason why you have to learn how to buy
wisely.
People who study consumers' problems say that much
difficulty and waste of money are caused by hoping for
miracles. This is particularly true in buying cosmetics,
soaps, mouthwashes, and similar articles. Much of the
advertising is aimed at the desire to "get beautiful
quick/' to be popular with other people, or to be suc-
cessful in business. If you know just what you can expect
of a powder, soap, or mouthwash, you will not be
tempted to spend more for it than it is worth. You will
buy the product and not be influenced by the advertising
claims only nor by the movie star or colored pictures
used to advertise it.
It pays to read labels. A few people are allergic * to
substances used in making face powders, for example. If
the substance is present, the person breaks out in a rash
or becomes sick in other ways. By reading the label he
can often learn what substances the product contains
and avoid those products that are harmful to him. Most
cosmetics, however, are now made with few substances
that are harmful to the majority of people. The most
common damage, someone has said, is to the consumer's
pocketbook. Hair dyes and antifat cures are exceptions.
They are much more likely to contain dangerous sub-
stances than powders or creams. Skin bleaches may also
be harmful.
The intelligent consumer uses his time and effort